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THE DISCOVERY
AND THE COVERAGE IN SUMMARY

7 EPISODES ABOUT AMAZING GREECE
as part of one world discovery, we dedicate an entire season to beautiful 
greece in the format: 

diaries �daily�: the v-guides* present overviews 
of daily events in social media, ca. �-1� minutes
reviews �weekly�: each week, the v-guides 
present highlights of the past and upcoming 
days, lifestyle-tutorials, travel-tips, making of, 
behind the scenes... and much more.
int. media partner: content sharing with global 
media partners �online, print, tv�.
*the hosts: the v-guides are outstanding personalities who stand for diversity 
and modern woman. they guide the audience through the world. because of their 
authenticity and naturalness as well as their diverse interests, they also reach a 
large target group of all genders and generations.

THE COVERAGE
film: � episodes á ��-�� minutes + � episodes athens �publication: � months�
editorial: parallel in-depth reports in our media network, incl. links.

"7 WEEKS..."

the first one world cover
�valeur magazine 2�12�
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7 WEEKS GREECE
7 EPISODES + MEDIA COVERAGE FOR ALMOST 3 MONTHS

the adventurous v-guides discover lively cities and hidden gems characterized by history and long traditions. 
they explore places full of culture, art, and entertainment. moreover, the v-guides meet very interesting 
locals who show them their everyday life and the beauty of their home place. their journey goes from 
old towns to pure nature, from popular beaches to secret lagoons, and from colorful valleys to rough 
mountains. no question, amazing greece isn't only the birthplace of europe's culture and values. it also 
belongs to the most impressive places on earth. so, it's time for THE ONE WORLD DISCOVERY

7 WEEKS GREECE

© pictures belongs to the respective  
photographers & agencies. these images are  
just illustrative material for the internal use,  
but not for publishing.
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history, traditions & nature

citylife & culture fun & entertainment

THE CONTENT IN SUMMARY
A CONTEMPORARY INTERNATIONAL PRESENTATION

every episode will be presented in form of an authentic diary. from 
the morning to the evening the v-guides discover the respective 
place in an authentic way to arouse the awareness of many people.

the audience can look over the shoulders of the v-guides, when 
they discover the town in the morning, before they go to the beach 
or sea. after the launch they take the audience by the hand to visit 
a museum or church. in the afternoon, the v-guides visit histori-
cal sites and go shopping in town or on a market in the evening, 
before they enjoy local food. thus, the most exiting places will be 
presented within an authentic and very entertaining storytelling 

to an international audience.
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EPISODE I 
MACEDONIA

the one world discovery: � weeks greece will show that people should plan their trip 
with enough time to learn more about the fascinating country and its people. of 
course, the first journey is dedicated to the birthplace of alexander the great. the 
v-guides discover macedonia and learn more about the history and culture, when 
they visit thasos, xanthi, pella, thessaloniki, and other places as well as the area's 
hidden gems. the girls learn more about the local cuisine and traditions, music and 
dance, as well as the history and funny sites of the places where they stay. 

trt: �� min.      diaries: �x á �-� min.      review: 1x 1� min.
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the v-guides dive deeper into greece's history when they visit thessaly, and epirus. of 
course, they also discover the ionian islands, from corfu over kefalonia to kavos, before 
they also show the best places to stay and to enjoy a beautiful evening in the area.

trt: 2 x �� min.      diaries: �x á �-� min.      review: 1x 1� min.

EPISODE II
THESSALY - EPIRUS - IONIAN ISLANDS �+ SPECIAL�
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EPISODE III
WESTERN & CENTRAL GREECE & NORTH AEGEAN

the third week leads the v-guides again deep into greece's mythology. they visit 
delphi and learn more about appolon, and the pythia cult. they also visit the 
athena pronaia temple, the corycian cave, the sicyonian treasury, galaxidi, aidipsos, 
karystos, thermopylae, kymi, agios konstantinos, thiva, loutra edipsou, livadia, and 
much more. of course, the v-guides learn also more about the heroes of the battle 
of thermopylae and much more.

 trt: �� min.      diaries: �x á �-� min.      review: 1x 1� min.
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the v-guides follow in homer's footsteps and visit the castle of agamemnon in mycenae. you 
will experience the amazing acoustics of the ancient theater of the asklepieion at epidaurus, 
relax on voidokilia beach, stroll through the streets of corinth, and much more.

trt: �� min.      diaries: �x á �-� min.      review: 1x 1� min.

EPISODE IV
PELOPONNESE
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EPISODE V
SPECIALS: CRETE & SANTORINI 

on one of the most beautiful islands in the world, the v-guides experience the diversity of 
greece. they start this week swimming and snorkeling on one of the wonderful beaches. 
then, they experience the charming tavernas, where they are invited by the hosts to create 
their own meal. of course, the v-guides also visit the famous zeus cave, the palace of knossos, 
agios nikolaos, and spinalonga. the week ends after the hike through the fascinating samaria 
gorge on the libyan sea. 
the special episode offers a mix of culture and relaxation. it goes on to heraklion and 
rethymnon as well as to the countless stalls on the island. the special ends with an incredibly 
delicious cheese salad in the old part of hersonissos and a wonderful view over the island. 
of course, the v-guides also take impressive excursions to santorini and elafonisi.

trt: 2 x �� + 1x �� min.      diaries: 21x á �-� min.      review: �x 1� min.
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EPISODE VI
THE AEGEAN ISLANDS �2 SPECIALS�

before the v-guides' journey gradually comes to an end, they of course experience 
the fascination of the aegean and its wonderful islands. in rhodes, the girls follow 
in the footsteps of the colossus. on the cyclades they learn more about apollo. 
in kos, they enjoy the beauty of paradise beach and the plane tree of hippocrates 
before enjoying the windmills on mykonos and the amusing nightlife �under c-1� 
conditions�, and much more.

trt: 2 x �� min.      diaries: �x á �-� min.      review: �x 1� min.
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EPISODE VII
ATTICA + 7x ATHENS

theis week a ferry brings the v-guides to hydra, where they explore the island and 
its history on cute donkeys. in marathon and sparta, the girls learn more about 
the heroism of the greeks and the battle they won against the persians, thus the 
history behind the wonderful acropolis. therefore, after an adventurous journey, 
it is now time to discover athens, where the girls get to know the history and 
unique beauty of the city, the amazing plaka, and the people, before they leave 
greece with some teardrops in their eyes.

trt: 1 x �� + � x �� - �� min.         
diaries: 21x á �-� min.      review: 3x 1� min.
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PLACEMENT EXAMPLE
WITHIN THE STORYTELLING

the v-guides... presented topic / area / part style of the v-guides

arrive and check in house, lobby�foyer, reception, team urban, casual, travel looks

move into the room the first attributes of the suite�room change of clothes (city, sportive ...)

go to town� on excursion architecture, specials l.a.

return & refresh themselves room & bath wellness, beauty ...

have dinner � enjoy evening restaurant, bar, talk with chef & staff chic, classy

sunset terrace / pool / bar ... l.a., swimwear ...

going to sleep room, bath, bed, comfort ... pajamas, lingerie ...

awaking bed, comfort, bath wellness, beauty, lingerie, pajamas

fitness gym � pool ... sportive, swimwear, wellness ...

breakfast restaurant, talk with manager... casual

departure foyer, house travel looks

example for a hotel integration  
�adaptable to all product and service areas�

images: grand hyatt story
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CREDENTIALS
PREVIOUS LOCATION PARTNERS (EXCERPT) **

grand hyattgrand hyatt

weinmeister hotelweinmeister hotel

classical remiseclassical remise

gdr museumgdr museum

museum of technologymuseum of technologyblue man groupblue man group

flexvitflexvit

liquidrom spaliquidrom spa

henning wehlandhenning wehland

duke restaurantduke restaurantfriedrichstadt-palastfriedrichstadt-palastmuseum for film and televisionmuseum for film and television

stoelzle glassstoelzle glass solar restaurantsolar restaurant

olympic spaolympic spa

ellington hotelellington hotel

suite suite 030300

hurrican factoryhurrican factory

yoga with ricardayoga with ricarda

panorama punktpanorama punkt
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CREDENTIALS
PREVIOUS LOCATION PARTNERS (EXCERPT) **

museum of technologymuseum of technology

solar barsolar bar

porscheporsche

ellington hotelellington hotel

vox restaurantvox restaurant

vox barvox bartempelhof airporttempelhof airport

vox restauurantvox restauurantzoo berlinzoo berlin

castle hotel ziethencastle hotel ziethengrand hyattgrand hyatt
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CREDENTIALS
PREVIOUS LOCATION PARTNERS (EXCERPT) **

soflow scooterssoflow scooters

tempelhof airporttempelhof airport

friedrichstadt-palastfriedrichstadt-palast

olympic spaolympic spa
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THE KEY FACTS
VISUALIZATION - RUNNING TIME - DISTRIBUTION - AUDIENCE

coverage: � episodes 

frequency: weekly�fortnightly

avarage running time: �� minutes 

additional coverage during the production:
	 daily diaries & stories: á �-1� min. each day, from start of the production
	 weekly reviews & podcasts: ca. 1�-�0 min. 
	 depending on the occasion: live-streams

visualization video: a modern, harmonious, atmospheric, sensational mix of an informative tv-
documentary, a commercial image-video, an exciting road-movie, an entertaining late-night-show, 
and an authentic youtube journey. additionally, spectacular aerial shots will be produced.

visualization editorials: high-glossy, campaign & catalog, report�documentary, travel, art

visualization diaries, live-streams & behind the scenes: 
fresh, modern, funny, entertaining, social-media-style 

copyrights: all footage will be provided to you for an unlimited time. it includes the license to 
use the material in other media when given credit to the owd. furthermore, we can offer you an 
image video that encapsulates the most beautiful moments of the journey.
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THE KEY FACTS
VISUALIZATION - RUNNING TIME - DISTRIBUTION - AUDIENCE

publication area: international

multiplicators 1: the v-guides are powerful multipliers. they share 
the content on various channels. we collaborate with universities 
in that field additionally.
multiplicators 2: the content will be shared with production part-
ners, and international media partners.

audience: they expect sophisticated, entertaining and authentic 
stories, in short: values. their interests are: travelling, culture, 
history, nature, lifestyle, entertainment, design, technology, art, 
wellness & health, food, beauty, sport, traditions, and much more.

target group: due to the v-guides and a large amount of content, 
the owd is aimed at all age groups and genders, regardless of re-
gion. however, the main target group is 1�-��.

time of production: starting june ����
team: ca. �-� persons

publication time: from the first day, the publication starts in-
stantly with social media diaries. the episodes will be published 
in 1-� weeks intervals. 
the active publication period is about � months. the episodes 
will then be available for an unlimited time in the media centers.

planned reach: 1.200.000

production costs: depending on the scope of the publication*

*the production cost will be shared among all partners according to the scope of the respective coverage.



CONTACT US

MANAGING DIRECTOR:
marco kokkot

ADDRESS  GERMANY
valeur magazine, prinz-eugen-strasse 1�  
1���� berlin | germany

PHONE: 
+49 30 54 73 97 47	

E-MAIL:   	
management:	  	 marco kokkot · marco.kokkot@valeur.media
	           cc: 	  	 louise berg  · louise@valeur.media

FAX: 	
+49 30 54 73 97 46	

  
website
youtube

  
instagram.com
facebook.com

© valeur media networks 202�

VISIT US ONLINE:

USA
c�o off the page, llc, po box ���  
agoura hills | ca �1���

please note: the owe will be published on 
new websites and exclusive platforms

mailto:marco.kokkot%40valeur.media?subject=
mailto:louise%40valeur.media?subject=
https://valeurmagazine.com/
https://www.youtube.com/user/VALEURMAGAZINE
https://www.instagram.com/valeur_magazine/

