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THE PHILOSOPHY

CONVEY KNOWLEDGE IN AN EASY-TO-UNDERSTAND & ENTERTAINING WAY

SCIENTIA POTENTIA EST
KNOWLEDGE IS POWER
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~—THE MOST DANGEROUS WORLDVIEWS ARE THE WORLDVIEWS

OF THOSE WHO HAVE NEVER VIEWED THE WORLD.”
ALEXANDER VON HUMBOLDT
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THE MAIN GONTENT

WHAT IS THE ONE WORLD DISCOVERY ABOUT?
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THE ONE WORLD DISGOVERY

THE CROSS-MEDIA EDUTAINMENT IN SUMMARY

THE FORMAT

THE GENRE MIX

AND THE GROSS-MEDIA-

GOVERAGE
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THE 7 HOSTS

SEVEN OUTSTANDING PERSONALITIES

THE U-GUIDES
& THEIR MOTORROME







GRETA

THE ACTIVIST







THE TECHNIQUE EXPERT




KARINA

THE ARTIST
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https://youtu.be/2w3ADYwRRdw

THE OWD UNIVERSE

AND THE GUESTS

~ THE'G-GUIDES'
& THE OWDU

(ONE WORLD DISCOVERY UNIVERSE)




0 Henning Wehland

Henning
Wehland @
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https://valeurmagazine.com/portfolio/mimi/
https://valeurmagazine.com/portfolio/belinda/
https://valeurmagazine.com/portfolio/belinda/
https://valeurmagazine.com/portfolio/belinda/
https://valeurmagazine.com/portfolio/mimi/
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THE GELEBRITIES

INTERVIEW PLAN FOR 2023 - 2025




THE GROSS MEDIA UNIVERSE

THE V-GUIDES EXPLORE ALL SYSTEMS

ONE WORLD, THE FINAL FRONTIER - THIS IS THE DISOVERY OF THE V-GUIDES - THEIR FIVE YEAR MISSION - TO EXPLORE WONDERFUL NEW
WORLDS - TO SEEK OUT STRANGE CULTURES - AND NEW CIVILIZATIONS... OK, OK! THE UNIQUE ADVENTURERS ARE NOT (YET) TRAVELING INTO SPACE.
THEY'RE NOT PART OF CAPTAIN KIRK'S CREW EITHER. INSTEAD OF THE ENTERPRISE, THEY DISCOVER THE WORLD WITH THEIR GREAT MOTORHOME.

NEVERTHELESS, THE V-GUIDES ALSO EXCEED THE e -

FRONTIERS OF THE KNOWN. THEY UNITE ALL MEDIA
PLATFORMS AND CAUSE A WORLD-CHANGING

BIG BANG IN THE -
MEDIA BIISINIESS

. e '. - - > »
“NI.INE SOCIAL NETWORKING IS NdT’ d‘., A e -
ENOUGH FOR THE V-GUIDES! THEY SHAR e e s
THEIR ExPerIENcEs o LIVE STREAM - ”’" ' R e I R . 0 SRR _gm
PLATFORMS, .anurlsssmummﬂnnsx i e Al e T b PR SRR ol *ﬁ‘f-“- -t

1 PR ‘_3: I: - ’ 3 gt -, 4 - y oda -~ Lho Xy AT - - 3 ':_“f'\‘-"
FORUMS, Anp on THE PAGES OF RENOWKIED gk ﬁb-- Al_'"-l ’ , — v ¥ s R T A ;
SPECALISTMERLL o - IS o — i i e -g.“ o
: - iz J ~ E BEAUTIFUL TRAVELERS ARE ALSO

-
T -

- F 3 : "-_“,‘

S - MODELS AND BRAND AMBASSADORS. THerREFORE, THEY
PRINT& TV e ADVENTURERS'SHA.RI-E THEIR FIN'DINGS‘MTH o E :APPMHASH“]N WEEKS. TRADE SHOWS. CONVEN-
SPEGIALIST MAGAZINES. JOURNALS, r+e DAILY PRESS, Ano even i TIONS. AWARD CEREMONIES; evc. To suPPORT THEIR

WITH THE RELEVANT T GHANNELS! B b : ‘ B # - '  PARTNERS AND FRIENDS AND TO CAUSE A STIR.



THE STORYTELLING

EDUCATIONAL AND ENTERTAINING

FOLLOW
THE V-GUIDES
HROUGH THECUR) WORLD




PLARY STORYBOARD



https://valeurmagazine.com/discovery/usa/FloridaStoryboard.pdf
https://valeurmagazine.com/discovery/usa/Disney_Special.pdf

\ TL AN TRIE

THE V-GUIDE
PROUDLY PRESENT THE
OHE_@DISCOVER_\'.



https://www.youtube.com/watch?v=JJC2X2b5QxY
https://valeurmagazine.com/discovery/disney/OWD-USA_2022_itinerary
https://valeurmagazine.com/discovery/disney/OWD-USA_2022_itinerary
https://valeurmagazine.com/discovery/disney/OWD-USA_2022_itinerary
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https://valeurmagazine.com/discovery/usa/Disney_Special.pdf

THE PRODUCT PLACEMENT
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THE PRODUGT PLAGEMENT

RETURN TO VALUES

2 BARGAINS. BODIES & BORING -

PRODUCT-PRESENTATIONS...

b ¥ o

THE DWD 'CAN T BE COMPARED WITH - O—Tlfl'Ek PRODUCTIONS
BECAU$E IT ISN'T FOLLOWING ANY CURRENT STANDARDS ESPECIALLY
NOT THOSE WHICH-WILL BE OUTDATED SOONER OR LATER .Q.N= THE
CONTRARY THE.OWD ALWAYS WANTS TO DEVELOP FURTHER AND

REINVENT ITSELF CONTINUOUSLY. == . = N

FURTHERMORE, THE V-GUIDES DO NOT WANT TO INFLUENCE OTHERS. '

INSTEAD, THEY WANT TO BE IMPRESSED BY EXCITING TOPICS AND
PEOPLE.-THEREBY, THE AIM IS TO SHARE THESE IMPRESSIONS WITH

THE INTERNATIONAL AUDIENCE THROUGH LIFESTYLE STORIES AS /-

DESCRIBED BEFORE. &

=
IN THIS SOPHISTICATED CONTEXT, THE OWD INTEGRATES PRODUCTS,
BRANDS, AND SERVICES IN AN AUTHENTIC WAY TO MAKE THEM A
REAL PART OF THE STORY.

LEARN MORE ABOUT THE EXCITING OPTIONS ON THE NEXT PAGES.
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ON THE ROAD & NATURE

A LO

: = ' ¥ T ; IA pn" WHILE MADELINE AND PATRIZIA
LY LR T R < X ARE ENTHUSIASTIC ABOUT THE

THE V-GUIDES DISCOVER EVEN THE NTSST EMOTE M, Sl '- I" ANI] 1“ I" EVERY DAY, THE SOCIAL MEDIA
RSIOF;0URWORLD IN MANY WAYS, SSEEAN \ . - STARLET KARINA TAKESMAN

PHOTOS OF THE TOUR AND THEMSELVES. SO, SHE DISCOVE

| ==THE GIRLS'/ARE.TRAINED-WELL IN FILMMAKING TO
BN SHARE THEIRADVENTURES WITH FANS WORLDWIDE.
g rﬁ?ﬁﬁ%ﬁ?ﬁ@%Anmm PREFERS TO USE THE H]n xsnnn
CH Is, o‘bé%%’n’h’ﬂﬁsﬁo‘k RD ﬂ"‘R‘DARmE'iﬁ'B'VE?"‘GRETA LIKES COMPACT AND Hi
f-;-  THROUGH THE CITIESAND MUSEUMS: SHE USE : §

THE ADVANTAGES OF THE Z" El n ’P
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EVENTS

‘i:ﬁﬁiii’ﬁﬁﬁﬁ
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NY Ev!ms, ING

S/ TRADE SHOWS. _
.“_EIIN[:E TS, FESTIVA

<AWARD CEREMONIES;
* wFILM PREMIERES."

" EVERYWHERE THE /-GUI E THEIR
r‘ UNIQUE EQUIPMENT AND T 'SHOW"FH
" AUDIENCE HOW TO USE THE TECHNOLOG

CORRECTLY.
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IN THE CITY & HOTEL

miln
—

OF COURSE, THE PREVIOUSLY MENTIONED
S“Nv H I “H llﬂ“'l's ALSO PLAY A MAJOR ROLE
DURING CITY STROLLS,
EVENING DINNERS, OR LATE-NIGHT PARTIES. IN THE HOTEL, THE
V-GUIDES ARE ALSO ENTHUSIASTIC TO HAVE PARTY WITH THE

sns xns ““ BEFORE AND LATER, THE GIRLS HAVE
-—
= VIDEO CHATS, THEY LISTEN THEIR FAVORITE

PODCASTS, AND PLAY THE NEWEST GAMES AND WATCH FILMS WITH THE

Wi- & WE-1000 gy Siion 5
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IN THE MOTORHOME
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BEHIND THE SCENES - THE PROFESSIONAL EQUIPMENT

- MANY ADVENTURES, A Lo%' ORA™ AN
FAUNA, COUNTLESS IMPRESSIVE CITIES AND OUNTRIES,
RNATI‘DNAI.'CELEBRITIES, AND PEOPLE FROM NEXT DOOR

THERE ARE WEEKLY INSIGHTS BEHINI*NES 4

N ; NE"SHOW HOW WE SHOOT"HE SERIES AND USE THE
.ﬁ 4 ‘EQ IPMENT. WE MEET BRANDAMBASSADORSWHOSUPPORT

,’/ 1 ITH TIPS AND TRICKS. THAT'S HOW SONY PROFESSIONA
"5{ CAMERAS WILL BE LITERALLY STAGED, FROM THE

i~

FX3 70 THE ALPHA 1 TOTHE & -
X9 AND VENICE SERIES., /= =
‘mf*-_‘_.‘__éb




THE = %
MICHAEL J. FOX
FOUNDATION
Parkinson’s
Podcast
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THE HARD FAGTS

IT GETS SERIOUS

THE GOVERAGE

THE KEY FAGTS

THE TEAM & REFERENGES

GONTAGTS
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https://valeurmagazine.com/claudia-the-splendid-v-guide/
https://valeurmagazine.com/claudia-the-splendid-v-guide/
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https://valeurmagazine.com/
https://www.youtube.com/user/VALEURMAGAZINE
https://www.instagram.com/valeur_magazine/
mailto:louise%40valeur.media?subject=

