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THE PHILOSOPHY

CONVEY KNOWLEDGE IN AN EASY-TO-UNDERSTAND & ENTERTAINING WAY

SCIENTIA POTENTIA EST
KNOWLEDGE IS POWER

= M Az

~—THE MOST DANGEROUS WORLDVIEWS ARE THE WORLDVIEWS

OF THOSE WHO HAVE NEVER VIEWED THE WORLD.”
ALEXANDER VON HUMBOLDT
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THE MAIN GONTENT

WHAT IS THE ONE WORLD DISCOVERY ABOUT?
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THE ONE WORLD DISGOVERY

THE CROSS-MEDIA EDUTAINMENT IN SUMMARY

THE FORMAT

THE GENRE MIX

AND THE GROSS-MEDIA-

GOVERAGE
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THE 7 HOSTS

SEVEN OUTSTANDING PERSONALITIES

THE U-GUIDES
& THEIR MOTORROME







GRETA

THE ACTIVIST
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THE TECHNIQUE EXPERT




THE ARTIST
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https://youtu.be/2w3ADYwRRdw

THE OWD UNIVERSE

AND THE GUESTS

~ THE'G-GUIDES'
& THE OWDU

(ONE WORLD DISCOVERY UNIVERSE)




THE ONE WORLD DISCOVERY UNIVERSE

THE V-GUIDES ALSO VISIT FILM PREMIERES & EVENTS!

UNIVERSAL PIGTURES
« WATGHED ::. SCREENS .

M“'I‘““H"ME A PERFECT OPPORTUNITY TQ_ E
= LINK'FROM THE OWD TO OTH

UNIVERSAL PRODUCTIONS, AND, TO PRESENT UNIQUE REVIEV
AND SPECIALS ABOUT THE LATEST CINEMA FILMS-AND =
HOME ENTERTAINMENT RELEASES. '

THE OWDU

A-COMCAST COMPANY

BESIDES, THE V- GUIDES VISIT H“NNINE

pn“n“u]‘I“N WHERE THEY TALK
TO DIRECTORS, THE

ACTORS, AND EVERYONE INVOLVED ON THE SET. ACTIVELY

AND ENTERTAININGLY, IN THIS WAY, THE OWD GOES FAR

BEYOND CONVENTIONAL TEASERS ,AND REVIEWS. SO,
THE OWD UNITES THE ENTIRE UNIVERSAL UNIVERSE ON

AN HIGHLY-EFFICIENT CROSS-MEDIA LEVEL!



0 Henning Wehland

Henning
Wehland @

Startseite
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https://valeurmagazine.com/portfolio/mimi/
https://valeurmagazine.com/portfolio/belinda/
https://valeurmagazine.com/portfolio/belinda/
https://valeurmagazine.com/portfolio/belinda/
https://valeurmagazine.com/portfolio/mimi/
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THE GELEBRITIES

INTERVIEW PLAN FOR 2023 - 2025




THE STORYTELLING

EDUCATIONAL AND ENTERTAINING

FOLLOW
THE V-GUIDES
HROUGH THECUR) WORLD




PLARY STORYBOARD



https://valeurmagazine.com/discovery/usa/FloridaStoryboard.pdf

\ TL AN TRIE

THE V-GUIDE
PROUDLY PRESENT THE
OHE_@DISCOVER_\'.



https://www.youtube.com/watch?v=JJC2X2b5QxY
https://valeurmagazine.com/discovery/disney/OWD-USA_2022_itinerary
https://valeurmagazine.com/discovery/disney/OWD-USA_2022_itinerary
https://valeurmagazine.com/discovery/disney/OWD-USA_2022_itinerary




R A

A

s i

ey

i
.
" - ———
2 g it oy

- .”Ll""m.

—

)

-,

Ty



https://valeurmagazine.com/discovery/usa/Disney_Special.pdf

THE PRODUCT PLACEMENT
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THE PRODUGT PLAGEMENT

RETURN TO VALUES

2 BARGAINS. BODIES & BORING -

PRODUCT-PRESENTATIONS...

b ¥ o

THE DWD 'CAN T BE COMPARED WITH - O—Tlfl'Ek PRODUCTIONS
BECAU$E IT ISN'T FOLLOWING ANY CURRENT STANDARDS ESPECIALLY
NOT THOSE WHICH-WILL BE OUTDATED SOONER OR LATER .Q.N= THE
CONTRARY THE.OWD ALWAYS WANTS TO DEVELOP FURTHER AND

REINVENT ITSELF CONTINUOUSLY. == . = N

FURTHERMORE, THE V-GUIDES DO NOT WANT TO INFLUENCE OTHERS. '

INSTEAD, THEY WANT TO BE IMPRESSED BY EXCITING TOPICS AND
PEOPLE.-THEREBY, THE AIM IS TO SHARE THESE IMPRESSIONS WITH

THE INTERNATIONAL AUDIENCE THROUGH LIFESTYLE STORIES AS /-

DESCRIBED BEFORE. &

=
IN THIS SOPHISTICATED CONTEXT, THE OWD INTEGRATES PRODUCTS,
BRANDS, AND SERVICES IN AN AUTHENTIC WAY TO MAKE THEM A
REAL PART OF THE STORY.

LEARN MORE ABOUT THE EXCITING OPTIONS ON THE NEXT PAGES.
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THE —— %
MICHAEL J. FOX
FOUNDATION
Parkinson’s

Podcast
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THE HARD FAGTS

IT GETS SERIOUS

THE GOVERAGE

THE KEY FAGTS

THE TEAM & REFERENGES

GONTAGTS
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https://valeurmagazine.com/claudia-the-splendid-v-guide/
https://valeurmagazine.com/claudia-the-splendid-v-guide/




THE BUDGET

IT GETS SERIOUS
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STEPPING FREE
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https://valeurmagazine.com/
https://www.youtube.com/user/VALEURMAGAZINE
https://www.instagram.com/valeur_magazine/
mailto:louise%40valeur.media?subject=

